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Connect with us
on Social Media
Join the discussion and become a fan to stay
up to date on what’s happening and what our
followers are saying.

facebook.com/gleanersfan
twitter.com/gleaners
instagram.com/gleanersfoodbank
linkedin.com/company/gleaners

Our Mission
We exist to provide households with access to sufficient, nutritious food, and related resources.
We accomplish this through collaboration, efficient operations, education, and innovative solutions to achieve
a hunger-free community in southeast Michigan.

We believe hunger can be solved

We believe real change takes courage

We believe people are worth investing in

We believe complex problems take
collaborative solutions

We believe “child” and “hunger” are two words that
should never go together
We believe everyone benefits from a hunger-free
community

Our Strategic
Priorities
Our vision is to end hunger in southeast Michigan.
Gleaners is committed to the following strategic
priorities in order to make this vision a reality.
Look for these icons throughout this edition for
examples of our priorities in action.

We believe in the dignity of every person in
the community
We believe good data enables better decisions

Meet People
Where They Are
Foster
Innovation
Partner for
Greater Impact
Optimize Our
People Power
Scale Up Solutions
That Work

1

2019 Food Bank
of the Year
Feeding America recognized
Gleaners for our adaptive
leadership, strategically and
innovatively driven decision making
and collaborative partnerships—all
of which you can read more about
in the pages ahead.
Our work, along with this
recognition, would not be possible without
the support of each volunteer, team member,
partner and donor. We are inspired by your
passion to help end hunger in your community.

Thank you for making this a year
of collaborative partnerships
and collective achievements
at Gleaners!

Letter from the
President & Board Chair
There are two words that
should never go together:
child and hunger.
Your support in the last year made it possible
for Gleaners to significantly add to our
programs that improve food security for
families in southeast Michigan. Even more, we
are doing so in ways that create permanent,
systematic improvements to food programs
in schools so that children can reach their
highest potential.
As you take a moment to read this edition,
we hope you share our pride in our
accomplishments. We have seen another
substantial increase in food distribution this
year, driven by both opportunity and need.
We have also added significantly to our body
of knowledge about hunger with notable
understandings around the long-term impact
of providing food security to patients and
school-age children.
We were named Feeding America’s
“Food Bank of the Year” in recognition of
our innovative and effective food security
solutions for households in

our community — solutions which prioritized
meeting people where they are, fostering
innovation, partnering for greater impact,
optimizing our people power, and scaling up
solutions that work.
We have also prioritized engaging our clients
so that they can give meaningful input and
feedback about the programs that they use.
This has resulted in important changes to
the variety and quantity of foods available,
providing extended hours of service for
working families, and reducing waste.
It has been quite a year for Gleaners!
And it wouldn’t be possible without you.
Thank you so much!

Gerald F. Brisson,
President & CEO

Jim Tompkins,
Board Chair
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Fresh Market Pantry:
Access that Changes Lives
Serving Fresh Produce and Dairy to
Working Families

I

t is 4:00 p.m. on a Thursday. While most of the workforce is wrapping
up their day, the staff and volunteers at Gleaners’ Shared Harvest
Pantry in Livingston County are just getting started. They are rolling
out carts of lettuce, milk, and eggs. Boxes of squash and bananas are
being arranged between aisles. Refrigerator cases are lined with fresh
tomatoes, bags of carrots and grapes, pre-cut cabbage and fresh
herbs. If a passerby were to look in the window, they might mistake the
emergency food pantry for a produce market.
“Fresh Market Pantry is my absolute favorite thing we have done here,”
said Roni Lundy, Livingston Operations Manager. Roni and her team
helped start this new initiative, which is hosted inside Shared Harvest
Pantry, in September 2019.
The impetus behind the project is to get more healthy food into the hands
of people who need it most: children and struggling families. The Fresh
Market Pantry is open to anyone in need of food assistance, and runs
every Thursday from 5:00-7:00 p.m. “Having immediate access to fresh
produce, during a time that works for their schedule, is changing lives,”
said Roni.

“The support we get here means I won’t run out
of gas, and that we have other necessities.”
–Alecia Gleason
“People love the food. They are telling me they feel better. I had one guest
tell me that her husband reported lower blood sugar.”
Before the doors opened at 5:00 p.m., there was a line of ten people at
the door. Clients entered, grabbed a basket, and began to shop. A couple
picked out fresh fruit for their six-year-old son who is diabetic. A single
father grabbed a bunch of bananas and eggs for his two young children at
home. Alecia Gleason, a single mother of three, walked the aisles with her
two children, Abby and Nathan. “I feel healthy again,” said Alecia. “I have to
stretch my budget every day. If we have healthy food in the house, it goes
to the kids. With this market, now I get to eat healthy too.”
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Alecia and one of her children struggle with severe ADHD. Diets rich in
protein and vitamins help control symptoms, but only if you avoid sugar,
artificial flavors, and other common allergens present in processed food.
Alecia described the Fresh Market as ‘a godsend’ that has helped her
get through the hardest weeks. “It’s just so amazing. The support we get
here means I won’t run out of gas, and that we have other necessities.”
Gleaners’ commitment to providing access to healthy food continued
in 2019, with more than 16 million pounds of fresh produce distributed
throughout southeast Michigan. Fresh food comes from a range of food
donors, as well as through partnerships with local farmers and food
producers. The Fresh Market Pantry model helps ensure that these
healthy perishable foods make it to families with growing children.
“This pilot really helps us understand the food gap,” said Bridget Brown,
Director of Food Secure Livingston. “Now our families have a way to get
fresh food in the moment, right when they need it.” A typical emergency
food pantry has set daytime hours and may require guests to schedule
appointments ahead of time. The existing model may not reach working
families that need after-hours, weekly access right in their time of need.
Gleaners’ pantry in Livingston reaches an average of 40-50 families a day
during its six to ten hours of operations. The Fresh Market Pantry pilot
serves an average of 60-80 families with fresh produce and dairy within
a two-hour window. Learnings from the pilot are being implemented
in several new Fresh Market Pantry initiatives launching at Gleaners’
partner agencies in spring 2020.
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The pilot program and ongoing initiatives focused on providing fresh
produce and dairy will help Gleaners launch a 1,000-2,000 square-foot
dedicated Fresh Market Pantry. The pantry concept would be open six
days a week with hours into the evening, offering convenient weekly
access to nutritious food for people in need.
Fresh Market Pantry is made possible with support of the county, health
systems, nonprofit pantries and shelters and local supporters like you.

“This has been life-changing. It’s saved
me from running out of money at the
end of the month. The milk alone is worth
coming in—and we are able to get much
more healthy food.”

Fresh Market Pantry:
Serving 60-80
Families Per Session
Our Fresh Market Pantry in Livingston County is reaching
more families by providing convenient access to
fresh foods.

How you can help
Volunteer

at the Fresh Market Pantry.
Visit gcfb.org/volunteeropportunities.

–Susan Benes

Donate and support
Our Strategic Priorities At Work with
Fresh Market Pantry

this new initiative and others like it.
Make a gift at gcfb.org.

Meet people where they are
By offering drop-in evening-hour access to fresh produce,
Gleaners is increasing our distribution of highly nutritious food
to more people in need.

Scale Up Solutions That Work
After the success of the Fresh Market Pantry pilot in Livingston, the
model is being implemented in three of Gleaners’ partner agencies
and counting.

Learn more about
Fresh Markets at
gcfb.org/fresh-markets.
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Data Helps
Tackle Hunger
Link2Feed System Helps Us Better
Serve Our Communities

O

n Christmas Eve last year, Wanda Halton
heard that her niece and her three children
were evicted from their house because they
were short on funds. The following day, as Wanda
hosted a family holiday gathering, she welcomed
her niece and kids for an extended stay. “That
makes 10 people at my house,” Wanda said. “A
few of my kids had to come back home. They
have nowhere else to go, and that’s what family
is for.” Wanda was the first in line at St. Christine
Food Pantry, a Gleaners’ partner agency in
Detroit, before doors opened on an early January
afternoon. With more of her family in need,
Wanda is returning to the pantry she visited as a
young mother, nearly ten years ago.
The pantry has evolved since then, and so has
the reception process.

“I see Link2Feed helping
Gleaners better understand
where people need the
most help.” -Vickie Figueroa
Wanda used her client service card to check in
using Link2Feed, a new initiative made possible
through a partnership between Gleaners and
Forgotten Harvest. The initiative helps partner
agencies more efficiently and effectively serve
guests. During the visit, Wanda was greeted by
Vickie Figueroa, a trained Link2Feed volunteer,
who quickly checked her in and noted the
changes to her household. “I have been part
of 10-12 pantry distribution events so far,” said
Figueroa. “I volunteer because I am tech savvy.

But I also like to get in front of the data and
work directly with the guests. It humanizes the
problem of food insecurity for me.” As a previous
TV20 Detroit employee, Figueroa said she
understands that data and reporting can provide
invaluable insights. “I see Link2Feed helping
Gleaners better understand where people need
the most help. My interest is in gentrified areas—
areas where people are experiencing a high
increase in cost of living.”
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Link2Feed is cloud-based software made specifically for food banks and
their partner agencies. In 2015, Gleaners and Forgotten Harvest embarked
on a partnership to help food pantries throughout the region utilize this
tool in order to provide the best service possible. “With Link2Feed, our
partners gain a better understanding of their guests—from the types of
food they need to be healthy to what language they speak at home,” said
Denise Leduc, Director of Community Engagement at Gleaners.
“Gleaners is dedicated to maintaining the privacy of individuals accessing
the food security network. Link2Feed is focused on user confidentiality,
and Information is reported only in the aggregate, never on an
individual basis.”
Today, more than 180 agencies in southeast Michigan are using Link2Feed,
and five to ten new agencies are joining every month. Gleaners and
Forgotten Harvest actively host training sessions, where agencies that
are new to Link2Feed hear from their peers who are actively using
the system.

How data helps us deliver more efficient and
effective services to our community:
Oakland HOPE in Pontiac Offers Healthy Options
Through Link2Feed data, Oakland HOPE learned that 42 percent
of households in their program identified hypertension as
a dietary consideration. Gleaners helped provide nutrition
education and fresh produce to promote healthy eating.

Twelfth Street Missionary Baptist Church in Detroit
Focuses on Guest Experience
The Church’s emergency food pantry serves an average of 300
guests every other Friday. The staff reports that Link2Feed
client service cards dramatically reduce the time it takes to
check in each guest and eliminates paperwork processing for
volunteers. The online system means less wait time for guests
and allows the staff and volunteers to focus on providing
nutritious food to people in need.

Gibraltar Food Pantry in Gibraltar
Creates Efficiencies
Gibraltar uses Link2Feed data to anticipate the needs of their
guests and ensure nutritious emergency food is available each
service day. Link2Feed reports show household sizes, ages,
and health considerations of their guests, allowing the pantry
to provide the right food in the right quantities.
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“Link2Feed is helping us better
understand hunger at every level.”
-Denise Leduc

Looking at 12 months of data for the agencies enrolled, Gleaners
can begin to gain insights about the 85,000 participating guests
from 42,000 households. 27 percent of people served are children
under 18 and 14 percent are seniors over age 65. Hypertension and
diabetes were the top dietary considerations identified. While 26
percent of individuals served live alone, some household sizes
ranged up to 14. Spanish and Arabic are the two most common
languages spoken after English. Individuals visited a participating
pantry an average of once every three months, and 39 percent of
guests visited a pantry only one time in the past year.
The data also allows Gleaners to see how far people are traveling in
order to access emergency food. In some cases, groups of people
in need are traveling more than 30 miles. “With this new knowledge
we can begin to uncover geographic areas and communities that
are being underserved or need new types of services,” said Leduc.
“Link2Feed is helping us better understand hunger at every level.”

Our Strategic Priorities At Work Through
Data Collection

How you can help
In 2020, Gleaners and Forgotten Harvest are focused on launching
Link2Feed with more partner agencies in more geographic regions
and we need your help! If you are looking for a hands-on opportunity to
work with people we serve and enjoy learning new technology, sign up
as a Link2Feed volunteer.

Volunteer

Visit gcfb.org/volunteeropportunities.

Foster Innovation
With our network of partner agencies utilizing the Link2Feed
system, we can better understand the communities we serve
and drive more efficient and effective programming.

Donate and support

this new initiative and others like it.
Make a gift at gcfb.org.

Learn more about
Link2Feed at
gcfb.org/link2feed.
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Best Food Forward Update:

Full Food
Security for
School-age Children
A

s the dismissal bell rang at Pearl Lean
Elementary School in Warren, 22 students
stayed behind for a new after-school program
focused on nutrition: Gleaners’ Best Food
Forward Club. A student named Tomari sat
at a table with two of his fellow third grade
classmates and enjoyed a carton of fresh milk
before the club began. “My mom wanted me to
join,” he announced. “She wants me to learn
how to cook at home.” Tomari and his
tablemates chatted about their favorite foods
and who they cook with at home. Tomari’s
stepfather is the cook in his household, yet
the family often eats out. By joining Best Food
Forward Club, Tomari embarked on a 16-week
after-school program that offers the tools to
make healthy choices at school and at home
and allows Tomari’s voice to be heard in the
broader conversations that directly affect

his education around and relationship with food.
Gleaners’ Best Food Forward Club is part of a
larger pilot program, running across five schools
in the Warren Consolidated School District. The
Best Food Forward initiative, introduced in the
last edition of Harvest, works with community
partners to integrate programming into the
lives of children and their families—from
breakfast to bedtime. Each grade within the
school receives programming tailored to the
needs of its students and parents. At Pearl
Lean, the response to the Best Food Forward
pilot has been overwhelming. More than 1,000
people have participated in the on-site School
Food Mobile pantries that provide the school’s
families with nutritious food, and each afterschool program has between 18-29 student
signups. “The aim of the pilot is to provide kids

and parents with the opportunity to learn and
experience what it means to be healthy. I want
this to become second nature to them,” said
Kerry Keener, Principal at Pearl Lean. “We also
want parents to feel that it’s okay to reach out to
get support and help accessing healthy food.”
The pilot program at Pearl Lean will inform
the immediate future of the 10-year plan for
the Best Food Forward initiative. This focuses
on the Warren Consolidated School District in
Warren (guided by Gleaners) and the Westwood
Heights School District in Flint (guided by the
Food Bank of Eastern Michigan). The goal is to
get families across these two Michigan school
districts to full food security by embracing the
“whole child” educational approach to nourish
children physically, mentally, and academically
at home, at school, and in the community.
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This is only possible through a variety of community partnerships
and the willingness of schools and their families to get involved.
New programming that launched in January 2020 focuses on
gathering direct feedback from students, families and the greater
community. “Parents are the ones who see how kids eat outside
of school,” said Addie Stone-Richards, Parent and Community
Outreach consultant for Gleaners. Stone-Richards is directing a new
Parent Advisory Committee, which invited 335 parents across the
districts to provide feedback on the programming and help Gleaners
“dream up new ways to improve access to healthy food and nutrition
education inside and outside the house.”
Gleaners has engaged Wayne State University to help evaluate the
success of Best Food Forward, including positive short-term and
long-term outcomes regarding academic achievement, health,
behavior and stability. Dr. Rachael Dombrowski, Assistant Professor
at Wayne State University College of Education, and her team will
follow 200 families within Warren Consolidated and Westwood
Heights over the 10-year Best Food Forward program. Success is
based on collecting participant data, which comes in many forms,
including biometric data and academic achievements. “I’m so
encouraged by the rate of participation in these early stages,” said
Dombrowski. “When it comes to the kid’s engagement at school,
short-term success would be higher attendance rates. And our
greatest hope would be to see higher graduation rates long term.”
Stay up-to-date on the Best Food Forward program
at gcfb.org/bestfoodforward

Our Strategic Priorities At Work in the Community
Partner for Greater Impact
Gleaners collaborates with partners to understand challenges and
maximize impact as we create solutions to achieve a hunger-free
community that can be replicated across our state and nation.

Best Food Forward’s
Partnerships
Giving a voice to those we serve.
Michigan Department of Health

“We’re taking into account that many people are
involved in different aspects of a child’s life.”
-Heather Holland, Department Analyst, RND
Warren Consolidated School District

“It’s important to talk to our parents—they are the hub
of our school’s community.”
-Kerry Keener, Principal at Pearl Lean Elementary
Parent and Community Outreach

“It’s clear there is so much need. The participation was
so instant—like wildfire.”
Addie Stone-Richards, Consultant
Wayne State University

“We want to understand the breadth of the
environments these families live—from inside the
school to outside in the community.”
Rachael Dombrowski, PhD, MPH, Associate Professor
United Way for Southeastern Michigan

“Curriculum is taught through dialogue learning, which
is an active, learner-centered approach.”
Lilly Doher, Project Manager, Health and Basic Needs
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Gleaners Leadership Team

Cecile Aitchison
Vice President of Development

Stacy Averill
Senior Director of Community
Giving & Public Relations

Jeffrey Bandy
Controller

Julie Beamer

Rachelle Bonelli

Chief Operating Officer

Vice President of Programs

Gerald Brisson

Bridget Brown

Krista Cierpial

Terry Collia

Greg Drouillard

President & CEO

Director of Food Secure
Livingston

Director of Human
Resources

Director of Marketing

Director of Food Sales &
Purchasing
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John Kastler

Justin Kimpson

Denise Leduc

Linda Makris

Senior Director of Benchmarking
& Performance Reporting

Senior Director of the Ford
Resource and Engagement Center
at the Fisher Academy

Director of Community
Engagement

Chief Financial Officer

Carmen Mattia

Sarah Mills

Cara Rayner

Omari Taylor

Senior Director of the Ford
Resource and Engagement
Center - Mercado

Director of Wellness and
Nutrition Education

Director of Operations &
Project Management

Director of Executive
Communication

Lawrence Seay

Sheryl Stoddard

Rachel Williams

Facilities Director

Vice President of
Administration

Director of Strategic Community
Impact Initiatives
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Gleaners Team Spotlight:

Operations Team

A Culture
of Collaboration

Secured the most cost-effective ways to
acquire milk, thanks to partnerships with
United Dairy Industry of Michigan (UDIM),
Michigan Dairy, Kroger, and the United
States Department of Agriculture (USDA).

How Gleaners Teams Delivered 415,000
Gallons of Milk Across Our Region

2015

0

GAL

A

t Gleaners, we believe that complex problems require
collaborative solutions. In 2015, we heard from our
Pontiac Distribution Center: “Our families need milk.” This
sentiment rang true in all communities we serve—especially
hungry households with young children. Milk is one of the
most requested but rarely donated items at Gleaners. In
order to get this highly nutritious, yet perishable item out to
people in need, we needed the expertise of our entire team.

2018

158,000

GAL

2019

415,000

GAL

Programs Team
Collaborated with operations to ensure milk would make it into the hands of families across
southeast Michigan. Through this teamwork, fresh milk was available across the majority of
Gleaners’ School Food Mobile pantries.

Logistics Team
With food safety certification from AIB International, our logistics team created an innovative and secure
way to deliver fresh milk to people in need right where they live and work. Thanks to support from UDIM,
Ford, and Carrier Transicold, our nimble trucks are constantly on the go, delivering fresh milk to our partner
schools and hundreds of agency partner pantries, soup kitchens, and more.

“With disciplined project management and
teamwork, Gleaners is distributing milk in ways
no one has before.”
–Julie Beamer, Chief Operating Officer
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Impact

34,500+ / MONTH 519
GAL

PARTNER
AGENCIES

Community Engagement Team
To better gauge potential public support around the distribution of milk, our community engagement team
turned to our network of more than 40,000 volunteers with an ask: Would you give $10 to help provide fresh
milk to people in need? Their support was overwhelming, signaling to Gleaners that the wider community
would view our efforts to deliver nutritious milk as an essential tool to fight hunger.

Finance & Data Teams
With operations, logistics, programming and community support in place, it was time to ensure that
milk distribution was part of our annual planning and budgeting. Our finance team helped organize
acquired support and created a process for restricted funding to ensure money for milk would be
available each year.
National Recognition: Thanks to our dedicated teams and network of supporters, Gleaners was
awarded the Innovation Center for U.S. Dairy’s 2019 Outstanding Community Impact Award.

Fundraising Team
Gained tremendous amounts of support for our milk distribution—from national partnerships to
donors like you. In order to maintain our distribution goal of eight truckloads per month, we need your
help. Donate and support our M.I.L.K. Movement at gcfb.org/milk.

Strategic Priorities At Work to Support Our Teams
Optimize People Power
By investing in our employees and encouraging cross-team collaboration,
Gleaners empowers its staff to engage in new methods of result-oriented
problem solving.

Team Spotlight:

Cara Rayner
Director of Operations & Project Management

With the distribution of milk touching nearly every team
here at Gleaners, there was need for a point person to guide
collaborations and create efficiencies. Cara Rayner was
recruited for the job in 2017. With more than nine years of
management experience at Gleaners, ranging from food
drives to food distribution programs, Rayner helped define
and develop her new position from scratch. Her diverse
experience and vast expertise not only helped Gleaners
deliver more than 415,000 gallons of milk, Rayner has also
driven collaborative programming with local healthcare
partners and their patients with overwhelming success. In
2020, Rayner is helping expand our Fresh Market Pantries
(page 2) and guiding our teams to find more ways to
collaborate and drive innovative solutions.
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Board of Directors
FOUNDER

DIRECTORS

Gene Gonya

Gary Abernathy
Marsh & McLennan Agency

OFFICERS
Jim Tompkins, Chair
DTE Energy

Janet Fava, Vice Chair
Blue Cross Blue Shield of Michigan

Richard Hampson, Treasurer
Citizens Bank

Van Nguyen, Secretary
Schoolcraft College

Gerald F. Brisson, President & CEO
Gleaners Community Food Bank of
Southeastern Michigan

Sarah Alvarez
Outlier Media

Sam Bush
Saga Communications

Beth Cafaro
Catholic Health Initiatives, Retired

Nadine Cook
Ascension Michigan

Donna England
DTE Energy, Retired

Susan Hawkins
Henry Ford Health System

Joel Kellman
Dykema Gossett

Richard Landgraff
PNC Bank

Henry Lau
Core Focus Associates, LLC

Jason Paulateer
Fifth Third Bank

Terry Robinson
Comerica Bank

Damali Sahu
Bodman Law

Kevin Trombley
The Kroger Co. of Michigan

Kyle Urek
Deloitte

David VanderPloeg
Our Daughters International

Ronald Weingartz
Weingartz

Keith Whitfield
Wayne State University
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Standing Committees
EXECUTIVE COMMITTEE

DEVELOPMENT COMMITTEE

HR COMMITTEE

Jim Tompkins, Chair
Janet Fava, Vice Chair
Richard Hampson, Treasurer
Van Nguyen, Secretary
Jason Paulateer
Terry Robinson
Ronald Weingartz

Terry Robinson, Chair
Judith Greenstone Miller, Vice Chair
Krysten Baligian
Beth Cafaro
Nadine Cook
Salvatore J. Giammarusti
Sara Hipple
Henry Lau
Heather Lovier
Brent Jones
Robert McCormick
Chuck Otis
Damali Sahu
Jose Santrich
Nina Thekdi
David Zarek

Janet Fava, Chair
Gary Abernathy
Ronald Weingartz

GOVERNANCE COMMITTEE
Van Nguyen, Chair
Ned Greenberg
Kyle Urek
Keith Whitfield

FINANCE COMMITTEE
Richard Hampson, Treasurer
Donna England
Paul Glantz
Richard Landgraff
Kevin Trombley

AUDIT COMMITTEE
David VanderPloeg, Chair
Kyle Urek
Mike Stair

PROGRAM COMMITTEE
Jason Paulateer, Chair
Susan Hawkins, Vice Chair
Sarah Alvarez
Lauren Bigelow
Saunteel Jenkins
Laura Trudeau

FACILITIES COMMITTEE
Ronald Weingartz, Chair
Jay Bonahoom
Jack Bourget
Sam Bush
Joel Kellman
Cheryl Scott Dube
Kevin Trombley

EX OFFICIO MEMBERS OF
ALL COMMITTEES
Jim Tompkins, Chair
Gerald F. Brisson, President
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2019 Impact

Thanks to your support, we have achieved
great things in the past year!

3,072 Cooking Matters™

2,337 community food
drives collected 2.36
million pounds of food.

519 partner agencies
45.8 million

104,574 meals provided
each day to people in
southeast Michigan.

pounds of food
distributed in the
last year.

engaged to serve
emergency food to
hungry neighbors.

program graduates saved
an average of $260 per
year through improved food
management skills. This equated
to $790,000 in economic
benefit to households.

58,881 volunteer shifts

completed, resulting in 161,923
hours of volunteer work toward
Gleaners’ mission, which is
the equivalent of 74 full-time
employees.

35 BackPack Program sites
feeding 4,200 children at 73
schools year-round.

16.7 million pounds of

fresh produce provided
to hungry families.
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2019 Financial Summary*
Understand how your support creates a hunger-free community.

MEALS
Meals Distributed

38,169,510

REVENUE
Donated Food

$54,975,886

Cash Donations

$14,730,233

Grants, United Way & Other

$2,273,099

Purchased Food Reimbursements

$3,894,135

Agency Shared Maintenance

$488,586

Other Revenue

$493,975

Meals Per Day

104,574
Meals Per Week

734,029
Meals Per Month

TOTAL REVENUE

$76,855,914

EXPENSES
Donated Food

$53,612,434

Purchased Food

$4,721,426

Programs & Outreach

$10,618,807

Fund Raising

$3,786,992

Administration

$2,568,853

TOTAL EXPENSES
*Numbers from audit for 2019 fiscal year

$75,308,156

3,180,792
92% efficiency
for feeding
hungry neighbors
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The Gleaners Legacy Society
Established in 2008, The Gleaners Legacy Society exists
to build a permanent source of funding in the Gleaners
Endowment Fund to continue our mission of feeding
hungry people and nourishing our communities. Members
of The Gleaners Legacy Society are truly champions in the
fight against hunger in southeast Michigan and shall ever
be remembered for their valiant efforts.

THE LEGACY SOCIETY MEMBERS
Michael and Adele Acheson
William and Elizabeth Berlin

Dana Lokniskar and
Christine Beck

Jeff Murri

Donald and Edith Slotkin
Mary Stange

Community Foundation for
Southeast Michigan

Ruth Ellen Mayhall

Irving and Barbara
Nusbaum

Karen Mazo

Harold and Kay Peplau

Wayne and Joan Webber

Gene and Judy Gonya

Eugene and Lois Miller

Walter and Donna Young

Jack Krasula

The Coleman and Shirley A.
Mopper Fund for Children

Dulcie and Norman
Rosenfeld

2019 President's Table
PRESIDENTS
OF GLEANERS

Gleaners is grateful to the more than 40,108 who make our work possible every year.
On these pages, we recognize our Legacy Society and President’s Table donors.

The Taste of the NFL

Toni Wisne Sabina

The Gleaners President’s Table is comprised of donors who have contributed $15,000 or more
in food, funds, or volunteer hours from October 1, 2018-September 30, 2019 to help solve
hunger in our region.
Deupree Family Foundation

Joel and Lauren Jacob

FOUNDATIONS &
CORPORATIONS

Alice M. Karoub

Andiamo Restaurant Group

Edrington Americas

Jeffrey and Susan Kelley

Ally Financial, Inc.

Enterprise Holdings Foundation

Russell and Kathleen Kittleson

Artichoke Garlic Foundation

Faurecia

Agostinho A. Fernandes Jr.,
2002 – 2008

Carroll Knight

Baker Tilly

FCA Foundation

Thom and Connie Lipari

Max M. and Marjorie S. Fisher Foundation

W. DeWayne Wells,
2008 – 2013

Estate of Asta Mack MacDonald

Mandell L. and Madeleine H. Berman
Foundation

James and Mary Beth Morabito

Bordines Nursery

Harold and Kay Peplau

Robert Bosch LLC

Ford Motor Company Dearborn Truck PlantUAW 600

INDIVIDUALS

Michael and Peggy Pitt

The Bottle Crew

Ford Motor Company Fund

Frances M. Rubly

Bucket Fillers, Inc.

Ford Motor Company Purchasing Group

Jennifer Adderley

Bernie Smilovitz

Celani Family Foundation, Inc.

General Motors Foundation

James and Amanda Tompkins

Children’s Foundation

General Motors LLC

Joseph and Carol Andronaco

Joseph and Rosalie Vicari

Citizens Bank Foundation

GKN Foundation

Jack and Annette Aronson

Wayne and Joan Webber

Comcast Foundation Corporation

The Holley Foundation

The Estate of Prudence Bernstein

Gwen Weiner
The Weingartz Family

Community Foundation for Southeast
Michigan

INCOE Corporation USA

The Celani Family
Ronald and Eileen Eckstein

Walter and Donna Young

Delta Air Lines, Inc.

The Kresge Foundation

DeRoy Testamentary Foundation

The Kroger Company

Gene Gonya, 1977 – 1998
Richard A. Loewenstein,
1998 – 2002

Gerald F. Brisson, Current

Richard & Mona Alonzo

Phillip W. Fisher
Robert H. Gorlin

Dresner Foundation
DTE Energy Foundation

Benson and Edith Ford Fund

C.L. Knight Charitable Fund
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The Kroger Company Foundation
The Kroger Company of Michigan
L & M Machining and Manufacturing
Livingston County United Way
Thom and Connie Lipari Family Foundation
The Nicholas Martin Jr. Family Foundation
The June and Cecil McDole Foundation
McGregor Fund

FOOD & FUND DRIVES

CVS Sales, Inc .

AIA Detroit: CANstruction

Farmer’s Choice

STATE & FEDERAL
ORGANIZATIONS

Freezer and Dry Storage, LLC

Feeding America

Frito Lay

Food Bank Council of Michigan

Garden Fresh Gourmet, Inc.
General Mills

Michigan Department of Health and Human
Services

Goodson Farms

Share Our Strength

Horkey Brothers Farms

USDA - Michigan Department of Education

Children’s Hospital of Michigan: Cereal Drive
Faurecia: Faurecia Fuels
General Motors Seat Validation
Gold for Food: Livingston County Dental
Association

Dole Food Company, Inc .

MGM Grand Detroit

Great Lakes Council, Boy Scouts of America:
Scouting for Food

Michigan Fitness Foundation

Key2Finesse

Intrastate Distributors, Inc.

Michigan Health Endowment Fund

Kroger Company of Michigan: January Drive,
First Responders

Kellogg Company

VOLUNTEERS

Kraft Heinz Company

Ally Financial, Inc.

The Kroger Company

Ameriprise Financial, Inc.

Morgan Stanley

L&M Machining & Manufacturing: Holiday
Drive

Lipari Foods

Livingston County Association of Realtors:
LCAR Food & Fund Drive

Blue Cross Blue Shield of Michigan

Rose and Lawrence C. Page Sr. Family
Charitable Foundation

Mastronardi / Sunset Produce

Robert Bosch LLC

Michael and Peggy Pitt Charitable Trust

National Association of Letter Carriers:
Stamp Out Hunger

Meijer

Church of the Divine Child

Michigan Milk Producers Association

Comcast

Mondelez

DTE Energy

Morley Candy Company

Excel Employment Options

Oliver Farms

FCA USA LLC, Inc.

Pepperidge Farm

Ford Motor Company

Pepsi

General Motors Company

Rite Aid Drugs Distribution Center

Jewish Vocational Services

Absopure

Roscoe & Horkey Farms

Magna International

Akme Poultry

Roselli Foods

Sandy Oliver

Alacarte Foods

Royal Banana

PNC Bank

Aldi

S & F Foods, Inc.

Quicken Loans

Amazon

Serra Brothers

Barbara Thomas

Andrew Brothers

Sun Valley Foods

United Way for Southeastern Michigan

Archway Marketing Services

Target

Wayne State University

Better Made

Tropicana

Big Lots

Tyson Foods, Inc .

Bimbo Bakery

Value Fresh Market

Busch’s Fresh Food Market

Value Wholesale

Capital Sales

Variety, The Children’s Charity

Coloma Frozen Foods

Walmart

Milton M Ratner Foundation
Carl and Irene Morath Foundation, Inc.

PNC Bank
PNC Foundation
Quicken Loans
Toni Wisne Sabina Foundation
The Elizabeth, Allan and Warren Shelden
Fund
Shipt, Inc.
The Skillman Foundation
St. James Lutheran Church, Detroit
Joshua and Eunice Stone Foundation
Tyson Foods
United Dairy Industry of Michigan
United Way for Southeastern Michigan
Variety, The Children’s Charity
Walmart
Wayne and Joan Webber Foundation
Weingartz Family Foundation
WJBK-TV Fox 2 Detroit
The Young Foundation

Quicken Loans
Rick Young: Mountain of Food

FOOD
DONORS

Costco Wholesale
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Why We Give:

The Mastronardi
Produce Story
A

pioneer and leader in the gourmet
greenhouse industry, Mastronardi
Produce is the largest greenhouse
vegetable company in North America.
The 4th generation, family-owned
company has been growing and
selling flavorful, world-class Non-GMO
produce under the SUNSET® brand for
over 65 years.
Gleaners first met Mastronardi Produce
back in 2015, when the company
inquired about donating their fresh
produce to people in need. Since then,
Mastronardi Produce has donated
millions of pounds of fresh produce

each year, which goes directly to five
Gleaners warehouses throughout
southeast Michigan. “Mastronardi
Produce is one of our most passionate
and generous donors,” says Misty
Sidelinker, Food Procurement Manager
at Gleaners. “They provide us with
items that we don’t get anywhere else,
like tomatoes, cucumbers and
peppers. Their products are of the
utmost quality.”
In 2019, Gleaners’ partnership with
Mastronardi Produce made an incredible
impact on our shared mission to end
hunger in southeast Michigan.

2019 Mastronardi
Produce Donations
3.6 Million Pounds
of donated fresh produce
Equals 20% of total produce
distributed by Gleaners

Gleaners Distributed This
Fresh Produce to
519 partner agencies through
5 Gleaners warehouses
26,700 students and their families through
school food mobiles at 96 school sites
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You Can Make A Difference

Upcoming Events

Each $1 you donate helps Gleaners feed one hungry person for one day.

16th Annual Iron Chef Competition

92¢ of every dollar you give goes directly toward feeding
hungry people.

Thursday, August 13, 2020
Bordine’s Nursery of Brighton

Donate

2020 M.I.L.K. Gala
Friday, October 9, 2020
Detroit Athletic Club

Donate Online

Make a secure donation online today at gcfb.org.

Call in a Credit Card or Installment Gift

Find more details on these and other upcoming events at
gcfb.org/events.

Contact our Development Operations, (866) 453-2637 ext. 660.

Send a Check

Gleaners Community Food Bank of Southeastern Michigan
2131 Beaufait Street, Detroit, MI 48207-3410

Make a Planned Gift

Gleaners is a founding member of:

Contact Cecile Aitchison, Vice President of Development,
(313) 308-0358 ext. 201 or caitchison@gcfb.org.

Other Ways to Give

There are many ways you can make a difference in the lives of our hungry
neighbors. Browse our list of other opportunities at gcfb.org/waystogive.

Food & Fund Drives / Events
To hold a drive or support an event, please contact Terry Collia,
Director of Marketing, (313) 923-3535 ext. 205 or tcollia@gcfb.org.

Volunteer
You can help Gleaners in a variety of ways: packing food for distribution,
mailing letters, or even at one of our special events. Individuals, families,
and groups are welcome. To help, please visit
gcfb.org/volunteeropportunities.

Member of:

Recognized as:

A founding
member of

Gleaners Distribution Centers
Gleaners Detroit Headquarters & Distribution Center
2131 Beaufait St., Detroit, MI 48207

Gleaners Livingston County Distribution Center
5924 Sterling Dr., Howell, MI 48843

Gleaners Oakland County Distribution Center
120 E. Columbia Ave., Pontiac, Pontiac, MI 48340

Gleaners Taylor Distribution Center
25678 Northline Rd., Taylor, MI 48180

Gleaners Joan & Wayne Webber Distribution Center
24162 Mound Rd., Warren, MI 48091

Gleaners Community Food Bank
of Southeastern Michigan
2131 Beaufait St.
Detroit, MI 48207-3410
(313) 923-3535 or 1-866-GLEANER
(313) 923-2247 Fax
www.gcfb.org

