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WHO:

Initiative Name:

Hunger Free Summer Plus Fundraising
Campaign

Contact for Questions:
•

Terry Collia, Director of Marketing

Key Players:
•
•
•
•
•

WHAT:

Stacy Averill, Senior Director of
Community Giving & Public Relations
Terry Collia, Director of Marketing
Kristin Sokul, Director, Tanner
Friedman
Rachelle Bonelli, Vice President of
Programs
Debbie Smith, Manager of
Government Child Nutrition Programs

Campaign Supporters:
•
•
•
•
•

Citizens Bank
Toni Wisne Sabina Foundation
GM
Ford
Other generous donors

Campaign Timeline:

June 1 - September 7 (Labor Day)

Overview:

Each year, Hunger Free Summer inspires our community to support Gleaners’ programs
providing nutritious food to thousands of hungry children in low-income areas throughout

www.gcfb.org

WHAT:

southeast Michigan. Citizens Bank and other generous donors step up to match donations.
Every dollar donated provides six meals for hungry kids.
Due to the impact of the COVID-19 pandemic in 2020, Gleaners is expanding the campaign
(renamed Hunger Free Summer Plus) to include support for ongoing emergency response
efforts. In 2020, Gleaners will reach more donors and support more children, families,
seniors and other vulnerable populations through the combined efforts of our Hunger Free
Summer Plus campaign.

Teams & Departments Involved:

Fundraising (Marcom, Food & Fund Drives, Development), Tanner Friedman (PR Agency),
Programs (Child Nutrition Program)

Community Impact:

Each year, the public Hunger Free Summer campaign, including marketing support, food
and fund drives, direct mail and personal solicitations, provides more than 4.5 million meals.
By raising awareness of the effect of food insecurity has on child development - Gleaners
inspires our audience to join our mission to end hunger in southeast Michigan.

WHEN &
HOW:

Scope:

In southeast Michigan, more than 300,000 school-age kids rely on free and reduced-price
school meals. When children are not in school with access to nutritious meals, hunger sets
in for many.
For the past ten years, Gleaners has helped kids and families have a Hunger Free Summer.
But this year many additional Michiganders are in sudden and urgent need. The 2020
campaign will include messaging around our efforts to reach children, families, seniors
and other vulnerable populations who are facing new and ongoing barriers to accessing
nutritious food - today and well into the future.
To help ensure we serve our struggling neighbors, Gleaners’ Hunger Free Summer Plus
will highlight initiatives including:
•

•

•

Summer Food Service Program (SFSP):
Gleaners operates Meet Up and Eat Up meal sites
five days a week, offering free healthy meals and
snacks to children in low-income areas. In recent
years, 68% of sites provided breakfast in addition
to lunch.
School Food Mobile Program (SFM): Each of
Gleaners’ monthly food distributions, hosted
at school partner sites, provide 100-150 families
with up to 30 pounds of food, including fresh
vegetables, fruit, dairy, whole grains and lean
protein.
COVID-19 Emergency Response Efforts: In
addition to the SFSP and SFM sites, Gleaners
will continue to operate 70 drive-up food
distributions and deliver emergency food
boxes to those deeply affected by the COVID-19
pandemic.

www.gcfb.org

