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WHAT’S INSIDE Our MISSION We BELIEVE ...
1 t\h’:%tggmramu‘je from We exist to provide households with — hunger can be solved.

— people are worth investing in.

— “child” and “hunger” are two words
that should never go together.

— everyone benefits from a hunger-free

access to sufficient, nutritious food and

2 Fresh! by Gleaners: A New Kind
of Neighborhood Market related resources.

6 Innovating for Good: Continuous . . .
|mproven§ent for Greater Impact We accomplish this through collaboration,

efficient operations, education, and community.

— real change takes courage.

— complex problems take collaborative
solutions.

— in the dignity of every person in the
community.

— good data enables better decisions.

1 Feeding the Future: A Study
for Kids, From Kids innovative solutions to achieve a

8 From Garden to Table: hunger-free community in Southeast
Cultivating Community A
and Feeding Families Michigan.

9 Women's Power Breakfast

10 2024 Impact Report

11 2024 Financial Summary

12 Behind the Scenes Our STRATEGIC PRIORITIES

13 Gleaners Legacy Society &

President’s Tabie Our vision is to end hunger in Southeast Michigan. Gleaners is committed to the following strategic priorities

in order to make this vision a reality:
16 Gleaners Leadership

18 Board of Directors &
Standing Committees

20 Become a Monthly Donor

GLEANERS 22,
21 ways to Make a Difference ‘l'! —C)
Meet People Partner for Foster Optimize Our Scale Up Solutions
Where They Are Greater Impact Innovation People Power That Work

Connect with us on @ @ @ @

SOClaI medla facebook.com/gleanersfan instagram.com/gleanersfoodbank linkedin.com/company/gleaners x.com/gleaners




Reflecting on
A Year of Community
and Impact

Looking back on 2024, | am incredibly
proud of all that we achieved together.
Thanks to our amazing team, dedicated
board members, volunteers, partners,
and donors, we accomplished more and
better for our community.

As 2025 marks 19 years of my service

to Gleaners—11 as President and CEO—
| am deeply grateful for the opportunity
to lead this incredible organization.

Together, we have grown to new
heights and capabilities, and | am
confident that Gleaners will continue
to thrive in the years ahead.

To everyone who has contributed to
Gleaners’ mission to solve hunger in
Southeast Michigan, thank you.

Gerry Brisson | President & CEO
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FRESH!

A New Kind of Neighborhood Market

Along 8 Mile Road in Warren, the next evolution in
supplemental food services has arrived:
Fresh! by Gleaners.

The Spring 2025 launch of this innovative market reimagines a food assistance
model improving access to free fresh produce, milk, and eggs—essential items
that are costly for families managing tight budgets.

Fresh!in Progress | February 2025




Gleaners Harvest

Fresh! by Gleaners is designed to look, feel, and operate like a retail-grocery
environment, empowering families with three convenient ways to access
nutritious food: in-market, curbside pick-up, or refrigerated locker pick-up.

Sehadula & Pickup

“These three shopping models are designed so guests can access the Gleaners

foods they need most, when they need them, in amounts they choose,” developed new
said Julie Beamer, chief operating officer of Gleaners. “With evening, technologies
Saturday, or after-work hours available, families will have the flexibility a to support this
they need to get fresh foods more frequently.” o innovative

But Fresh!is about more than just food. It's about creating experiences - i o project
where guests feel valued, supported, and part of a community.

The Fresh! Guest Experience...

In-Market:

Optimism thrives with a bright, cheerful ambiance filled with a variety of
fresh produce, chilled milk, upbeat music, and warm smiles. Guests browse [ ]
the displays, no appointment necessary, choosing what they need to nourish
their families—whether it's a single banana or a whole bunch. Volunteers are
ready to help, answering questions and sharing moments of connection.

@ At curbside: HOW TO

A family on their way home from school arrives to pick up the order they easily PARTICIPATE:
placed online egrller that day. A voluntger carefully loads their trunk with food © Register Your Household
and peace of mind for tomorrow morning's breakfast. To join us at Fresh! by Gleaners,
register online to confirm your

‘ Locker pick_up: eligibility and create your profile.

Late in the evening, a man who worked a double shift gets his milk and eggs © Fill Your Basket
. . , Whether online or in-person, browse

from the secure, refrigerated locker he reserved online. He's thankful the and select from a variety of fruits,
locker is available at a time when other food assistance providers are closed. vegetables, dairy and eggs.

6 Check Out & Enjoy!

Submit your online order and
pick-up during your selected time
OR if in-person visit our check-out
volunteers. Then enjoy healthy L
foods for you and your family! Scan the QR
code to register

4401 E. 8 Mile Rd., Warren, MI 48091 | freshbygleaners.org

A Vision for Community Impact ... next page >
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Building Fresh! | February 2025

A Vision for Community Impact

Fresh! by Gleaners is the culmination of five years of research and community feedback.
“We've engaged with guests, partners, community leaders, and donors to shape this
model,” said Gerry Brisson, president and CEO of Gleaners. “Every decision, from the
location to the layout to the shopping options, was guided by what people told us they
need most.”

“More than an opportunity to transform how families

access nutritious food, Fresh! will embody the outcomes

of learning, collaboration, and a commitment to building
stronger communities.” Judith McNeeley | Vice President of Community Engagement

The location, positioned along the border of Macomb and Wayne counties, was carefully
selected as an opportunity to help an area of high need, where gaps exist in the food
access network. Nearly 30% of residents, and more than 44% of children, within three
miles of Fresh! are or are at risk of experiencing food insecurity.



Budgeted to reach

9000

households
each month

The single largest

distribution center
for the supplemental food
network in Southeast Michigan

As a launch and learn pilot, Fresh! will begin by serving
residents closest to the facility, budgeted for 5,000
households each month. At this volume of support,
Fresh! will be the single largest distribution center for the
supplemental food network in Southeast Michigan, with
room to grow as resources and needs evolve.

“More than an opportunity to transform how families
access nutritious food, Fresh! will embody the outcomes

of learning, collaboration, and a commitment to building
stronger communities,” said Judith McNeeley, vice president
of community engagement. “We want every guest to feel
empowered when they walk through our doors—knowing
this is a place created just for them.”

Gleaners Harvest

Why Fresh!
Matters

Gregory Jolly regularly visits the Ford Community
Center in Detroit’s east side with a furniture dolly in
tow, ready to pick up fresh food from Gleaners.
This routine has been a key part of his life, helping
him embrace healthier eating. “A whole lot of folks
pass out food, but Gleaners is the best,” Gregory
shares. “They’ve got fresh stuff, healthy stuff.

It's helped me eat healthier.”

The variety and quality of the food Gregory receives
have made all the difference. He loves trying new
vegetables and appreciates the recipes Gleaners
provides, which inspire him to get creative in the
kitchen. “Sometimes they have vegetables that would
be too expensive to buy at the store, but they’'ve got
it here,” he says. “I've never gotten anything that was
old—everything’'s always fresh.”

For Gregory, Gleaners isn’t just a source of food;
it's a source of hope and inspiration.

5
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Innovating
for Good:
Continuous

Improvement
for Greater
Impact

On a bustling Wednesday morning, at the peak of the holiday season, a large group of Meijer volunteers buzzes
with cheerful conversation in the briefing room at Gleaners’ South Campus. Optimism fills the air. “Alright
everybody, who's excited?” Volunteer Coordinator Alma Perez asks the group, prompting cheers and applause.
“Thank you all for being here! By volunteering today, you are making a real difference for our communities.”

After coaching the group on their task—packing boxes of food with all the trimmings for a bountiful holiday
meal—Perez assigns roles, and it's off to the warehouse. From the flow-through racks on the assembly line to
the packing equipment, everything is meticulously arranged for efficiency and impactful volunteer experiences.
Just a couple of hours later, thousands of meals are ready for our neighbors.

This is one of many examples of Gleaners' strategic priorities in action toward continuous improvement.
Joe Knight, senior director of operations process and engagement for Gleaners, explained, “We ask ourselves:
what can we do to improve at every level—for our partner agencies, our volunteers, our guests? It's all about
making Gleaners as valuable as possible to the community.”

At its core, every improvement is about building stronger processes to do more and better for our neighbors.
With the increased amenities of the South Campus, Gleaners’ operations team has focused on enhancing three
key areas: volunteer experiences, warehouse productivity and partner agency support.

To learn more about how Gleaners is innovating for good and to explore our latest improvements, visit:
gcfb.org/improvement

"We aSk OurselveS.‘ What can we dO tO improve at evel’y Ievel ..." Joe Knight, Senior Director of Operations Process and Engagement
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Feeding the Future: A Study for Kids, From Kids

Since 2007, Gleaners has provided essential summer meals to children through the USDA’s Summer Food Service Program.
In 2024, Gleaners concluded a groundbreaking two-year study focused on designing a meal program that was not only nutritious
but also that kids were excited to eat.

For the first time—not just for Gleaners, but in any published study— our team
documented exactly what and how much they ate, in addition to asking the
children directly about their preferences. “We're meeting kids where they're at,”
said Dr. Julie Bedford, senior director of school partnerships. “We collected
feedback directly from kids about the foods they like to eat because we want to
approach it from their perspective.”

The study offered valuable insights into children’s eating habits. For example,
the idea that “kids eat with their eyes” led to thoughtful changes, such as
ensuring every plate had three colors and balancing nutritious options with
familiar favorites like burrito bowls, pizza on whole-wheat crust, chicken nuggets
made from white meat, and sweet potato fries. Presentation also proved
important—switching from beige plates to black plates encouraged kids to

eat more of their meals.

222 One of the enhanced meals served in the 2024 Summer Food Service Program

These findings helped guide updates to Gleaners’ 2024 summer meal program.
Warm meals were introduced, more fresh fruit and enhanced proteins were included,
and mobile mealtimes were adjusted to better fit children’s schedules. “The changes
we've made so far are already making a significant, statistical improvement in the amount
of food kids are eating,” said Dr. Bedford.

Through studies like these, Gleaners is making meaningful, long-term improvements that support kids and families across southeastern
Michigan. "We've gotten a ton of positive feedback from kids and parents this past year,” said Dr. Bedford. “Now we're building on what
we know is working to continue supporting these families into the future.”
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From Garden to Table:
Cultivating Community and Feeding Families

Tucked beside Brighton NC Machine off Whitmore
Lake Road, Gleaners’ Victory Garden is a hidden
gem of Livingston County, and its impact is felt
across the community. Each season, Gleaners'
staff and volunteers tend to dozens of rows of
organic vegetables, fruits, and herbs, all destined
for donation.

Thanks to their efforts last year, 2,350 pounds of
free produce reached Livingston County families
through Gleaners’ Shared Harvest Pantry and ol N '

Fresh Market—our client-choice pantry and mobile . it “L ather

distribution site located in Howell—and on 11 local More Highlights fro
produce carts strategically placed throughout I_ivingston county
the county. - . r .

Gleaners efforts in Livingston County
.' | I d ab b " distributed a combined total of
“People get really excited about what we put out on the carts.
3,916,465

We don’t supply all the produce our guests get from Shared Harvest
Pantry, but we try to supplement it with interesting stuff like eggplant, |JOU|1d$ Of fOOd
hot peppers, and different kinds of squash.” —ickpassiak | victory Garden Coordinator

Together, Fresh Market and Shared Harvest
Pantry reached a record high

Beyond providing fresh produce, the Victory Garden serves an educational purpose. “Some 20 182 households
n H 1 ,
volunteers have never pulled a carrot from the ground before,” Victory Garden Coordinator
Nick Passiak explained. “It's cool to give people the opportunity to learn about organic farming In Fiscal Year 2024, Livingston volunteers
and get hands-on experience.” logged more than

The Victory Garden is more than just a plot of land for growing food—it’s a testament 10 425 volunteer hours
’

to what we can achieve together, and proof that building a stronger, healthier
community is worth getting a little dirt on your knees.

— an all-time high!



GLEANERS

EST. 1977 #2822~

FEEDING PEOPLE. NOURISHING LIVES.

Joun up!

WEDNESDAY | MAYT 1 2025

8-10 AM | THE ICON | DETROIT
womenspowerbreakfast.org

Presented by

(2 PNCBANK

Benefiting Gleaners Community Food Bank

Gleaners Harvest | 9
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Something Fresh!
for the 31st Annual Women's
Power Breakfast

The 31st annual Women's Power Breakfast brought
together more than 550 passionate supporters
dedicated to building a stronger, food-secure community.

The 2024 event, held at Ford Field, featured the exciting
debut of Fresh! by Gleaners and an inspiring keynote
conversation between Sheila Ford Hamp, principal
owner and chair of the Detroit Lions, and Lindsay
Verstegen, chief people and diversity officer of the
Detroit Lions.

Thanks to the generosity of attendees and sponsors,
the event raised more than $335,000—empowering
more than 1 million children and families throughout
Southeast Michigan with access to nutritious food.
Together, we celebrated the power of community and
the impact we can achieve when we come together to
ensure our neighbors have the resources they need
to thrive.

Special thanks to our presenting sponsor

(2 PNCBANK

with additional support from

Delta Air Lines

TNG Worldwide

Kroger Zero Hunger Zero Waste Foundation
Bosch : f WCh e
Celanese . o I'.. '.Il ]|",'.| [q 3 1
Fifth Third Bank ' POWER |
General Motors ol
Magna Services of Michigan E i -
Strategic Staffing Solutions
Toni A. Wisne Foundation
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Via our partner agencies 346
and direct-to-consumer

53,1 56,248 distributions Agency Partners

pounds of food distributed

225,000+ neighbors reached
through Nutrition Education efforts

18,275,976 861,776

pounds of gallons of 650+ In-Person and Virtual
fresh produce fluid milk Food Drives
distributed distributed

e 56,614 Volunteer Hours Completed

Your support helped us provide tremendous support for our community! 2 0 24
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Understand how your support creates a hunger-free community.

Vegetables

REVENUE FY2024 AMOUNT

Donated FOOd ....ccoovvveniineeieniceieseeeene, $84,429,935

. Cash DONALIONS ....veeeveereeeeeeeeeeneeesenenes 19,943,892

44 296 874 Grants, United Way and Other ................... 3,831,741

M I, D. ,.h d . Purchased Food Reimbursements ........... 5,410,856

eals Distribute B ~sency shared Maintenance .................... 815,800

INterest INCOME .....eeeviiiieieeeeeeeeee, 1,477,537

121,361 Other Revenue ..., 975,626

Meals Per Day TOTAL REVENUE ................... $116,885,387
851,863 EXPENSES

Meals Per Week B DONated FOOU $83,263,763

3 691 406 Purchased FOOd ......cccooevieveieieinecieiene 7,544,725

MB;'S Pe; Month Program.s.and Outreach ...oceveeeeiicnineene 12,410,844

FUNd RAISING .oovevieiiiieienecieneceenieeeeie e 5,074,771

B Administration ... 3,180,386

TOTAL EXPENSES .................. $111,474,489

CHANGE IN NET ASSETS ......... $5,410,898

)
Percentage Efficiency Rate for Feeding Hungry Neighbors ............. 93 Jo
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The Gleaners Legacy Society
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Gleaners is grateful for the
more than 50,000 donors
who supported our mission
over the past year. On these
pages, we recognize with
special thanks our Legacy
Society and President’s
Table donors.

Established in 2018, the Gleaners Legacy Society honors our dedicated donors who have elected to support Gleaners in their estate
giving. The members of our Legacy Society are recognized as true champions for our neighbors facing hunger, and their gifts provide
vital, lasting support for Gleaners in our efforts to solve hunger in Southeast Michigan.

Michael and Adele Acheson
Evelyn R. Barrack
William and Elizabeth Berlin

Community Foundation for
Southeast Michigan

Donna M. England

Gene and Judy Gonya

Jack Krasula

Linda Leddick

Dana Locniskar and Christine Beck

Ruth Ellen Mayhall
Karen Mazo
Eugene and Lois Miller

The Coleman and Shirley A.
Mopper Fund for Children

Carol Morton and David Robinson
Jeff Murri

Irving and Barbara Nusbaum
Roger Olson and Lela Wadlin

Charles F. Otis and Dr. Jeffrey L.
Reider

2024 President’s Table

Harold and Kay Peplau

Dulcie and Norman Rosenfeld

Donald and Edith Slotkin
Mary Stange

The Taste of the NFL
Barbara Thomas

Wayne and Joan Webber
Toni Wisne Sabina
Walter and Donna Young

Presidents of Gleaners

Gene Gonya
1977 - 1998

Richard A. Loewenstein
1998 - 2002

Agostinho A. Fernandes, Jr.
2002 - 2008

W. DeWayne Wells
2008 - 2013

Gerald F. Brisson
Current

Members of Gleaners' President’s Table have contributed $15,000 or more in food, funds, or volunteer hours from October 1, 2023,
through September 30, 2024. We applaud their significant contributions, which have bolstered our efforts to serve our community

over the last year.

Individuals

Richard and Mona Alonzo
Nicholas Andrews

Joseph and Carol Andronaco
Sharon Backstrom

Ray and Janet Barnes

Evelyn R. Barrack

Raymond Beebe and Mary Boland
Fredric and Shawn Bonine
Sharon D. Boyce

Becker Burcar Family Fund
Anthony and Jean Camilletti
Timothy K. Carvell

The Celani Family
Harry Crowe

John and Peggy Currie
Julie W. Dawson
Melvin J. Draftz

Don Dusenberry

Blanche Paula & Joseph F.
Ebenhoeh Jr. Trust

Donna M. England

John and Carole Faleris
Jeffrey Farber

Jennifer Farber

Daniel and Jean Fletcher

Todd and JoAnn Fox
Robert Froberg
Maureen T. Given

Robert and Mary Ann Gorlin

Ned and Elisa Greenberg
Joel and Lauren Jacob
Patrick H. Jeski

Estate of Alice Jorgensen
Divisha Kapur

Jeffrey and Susan Kelley
Ernest King

Wayne J. Kuptz

Linda Leddick

— Continued
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Joanne Levitan Trust

Thom and Connie Lipari
Mona Majzoub

Martha E. McClatchey

Mark and Ann McGowan
Michael Nixon McKenzie Estate
James and Colleen Micklas
James and Mary Beth Morabito
Michael Newlin
Peresman-Jaffe Family Fund
Charles and Christina Peruski
David T. Provost

Anna M. Ptasznik

Leon and Judith Putti
Nicholas and Karen Pyett
Harold and Kay Peplau Estate
Geri and Hal Rosin

Lisa Rush

Eric and Katherine Scher
Robert F. Shureb

Art Smith

Ursula Stieber Living Trust

Vivian Day and John Stroh llI
Family Fund

Joshua Taylor

Elizabeth Traynor Trust
Mitchiyoshi and Crystle Uyeda
Joseph and Rosalie Vicari
Abby Watteny

Wayne and Joan Webber

The Weingartz Family

Cory D. Williams

Norman H. Wise

James G. Yoder

Walter and Donna Young
Dennis and Kathleen Zuccaro

Foundations and Gorporations

7-Eleven
The AAA Auto Club Group

Terence and Jennifer Adderley
Foundation

AlixPartners, LLP

All Within My Hands

Douglas F. Allison Foundation
Ally Financial, Inc.

Aramco Americas

Atlantic Precious Metal Resources
Bank of America

Mandell L. and Madeleine H.
Berman Foundation

Blue Cross Blue Shield of
Michigan

Robert Bosch LLC

The Bottle Crew

Busch's Fresh Food Market
C.R. England

The Carls Foundation
Celanese Foundation
Celani Family Foundation, Inc.
Chick-fil-A, Inc.

Cielo Foundation Boulder
Citizens

Comerica Incorporated

Community Foundation for
Southeast Michigan

Corewell Health

Delta Air Lines, Inc.
Design Fabrications, Inc.
Detroit Labs

Detroit Lions Foundation
DFCU Financial

DMC Children’s Hospital of
Michigan

Domino’s Pizza

Vera and Joseph Dresner
Foundation

Edward C. and Linda Dresner
Levy Foundation

DTE Energy Foundation

Dunkin"Joy in Childhood
Foundation

Enterprise Holdings Foundation
Max M. and Marjorie S. Fisher
Foundation

Benson and Edith Ford Fund

Ford Motor Company Purchasing
Group

Ford Philanthropy
General Motors

The Holley Foundation
Huntington National Bank
InTouch Credit Union
Jersey Mike's

W. K. Kellogg Foundation
KIA America, INC

The Kresge Foundation
The Kroger Co. Michigan

The Kroger Co. Zero Hunger |
Zero Waste Foundation

L & M Machining and
Manufacturing

Lake Trust Credit Union

Lake Trust Credit Union
Foundation

Lineage Logistics

Thom and Connie Lipari Family
Foundation

Livingston County United Way

The June and Cecil McDole
Foundation

McGregor Fund

Meijer, Inc.
MGM Grand Detroit
MLM Charitable Foundation

Carl and Irene Morath
Foundation, Inc.

One United Against Childhood
Hunger

OUTFRONT Media
PNC

Ralph L. and Winifred E. Polk
Foundation

Rite Aid Healthy Futures
Rocket Community Fund
Samsung SDIA

The Elizabeth Allan and Warren
Shelden Fund

Joshua and Eunice Stone
Foundation

Sun Communities, Inc.

The Talmer Fund

TC Energy

TNG Worldwide Inc.

Trinity Health

United Dairy Industry of Michigan
United Way for Southeastern
Michigan

Variety - The Children’s Charity
w3r Consulting

Wayne and Joan Webber
Foundation

Weingartz Family Foundation
Weyerhaeuser Day Foundation
Ralph C. Wilson, Jr. Foundation
Toni A. Wisne Foundation
WJBK-TV Fox 2 Detroit

Word of Faith Christian Center
The Young Foundation



Community Food Drives
& Fundraisers

Ally Financial, Inc.
Brighton High School

Children’s Hospital of Michigan:
Cereal Drive

Ford Motor Company
Thanksgiving Drive

Gold for Food: Livingston County
Dental Association

Great Lakes Council, Boy Scouts
of America: Scouting for Food

Howell High School

Hunger Heroes, sponsored by
Rick Young & Associates

The Kroger Co. Michigan

L&M Machining &
Manufacturing: Fill the Skids,
Feed the Kids

NALC Stamp Out Hunger Food
Drive

Penske Automotive Group
Rocket Community Fund
Snethkamp Automotive Family

Food Donors

Absopure Water

Aldi

Amazon

American Soy Products

Awrey Bakery

Better Made

Bigger Table

Busch'’s Fresh Food Market
Central Pennsylvania Food Bank
Chef Source

Coca-Cola

Costco Wholesale

CVS Sales, Inc.

D & B Grocers

Detroit Cold Storage
Diamond Transportation
Eden Foods

Feeding America

Feeding America West Michigan
Food Bank

Food Bank Council of Michigan
Food Bank of Eastern Michigan
Food Gatherers Food Bank
Fresh Pack

Fresh Solutions Farm

Frito Lay, Inc.

General Mills

Hungry Howie's

Intrastate Distributors, Inc.
KRC Logistics

The Kroger Co. Michigan
Mastronardi / Sunset Produce
Meijer

Mercury Foods, inc

Metro Food Rescue
Metropolitan Baking Company
Michael’s Family Farm
Michigan Farm Bureau

Michigan Milk Producers
Association

Mondelez

Oliver Farms

Pepsi

Pierino Frozen Foods
Prairie Farms

Rite Aid Drugs Distribution
Center

Rocky Produce

Serra Brothers

SFE LLC

St. Patrick’s Church and School
Sysco Food Services
Target

The Farmlink Project
United Dairy Industry of
Michigan

Value Wholesale

Vistar of Michigan
Walmart

State and Federal
Organizations

Federal Emergency Management
Agency (FEMA)

Feeding America
Food Bank Council of Michigan
State of Michigan

Michigan Department of
Education

Michigan Fitness Foundation
USDA

Gleaners Harvest

Volunteers

Bert Belding

Rina Chemin
Barb Cusick
Delta Air Lines, Inc.
Danielle Donovan
Ford Motor Company
Fred Guttman
Ken Hamel

Barry Hogans Jr.
Connie Minnock
Linda Molitoris
Raj Nagappala
Karen Olthoff
Charles Parks
Mike Polycn
Rocket Mortgage
Tom Rose

David Seibert
Mary St. Pierre
Thomas Suveg
Jeff Weaver

15
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Leadership Experience Commitment Solutions

JEFFREY BANDY

Controller

GERALD BRISSON

President and CEO

JULIE BEAMER

Chief Operating Officer

KATIE CHOATE

Senior Director of

Community Engagement -

Livingston County

DR. JULIE BEDFORD

Senior Director of
School Partnerships

KRISTA CIERPIAL

Senior Director of
Human Resources

ANGELA HALVERSON

Director of
Community Giving

PAUL BISSA

Director of Grants

KAILEY FULTON

Director of Marketing
and Brand

JOHN KASTLER

Senior Director of
Benchmarking and

Performance Reporting

DAVID BLACK

Director of Operations
and Transportation

>

dq4

JUSTIN GRUBER

Senior Director of Data
and Strategic Analytics

JUSTIN KIMPSON

Senior Director

Ford Community Center -

East
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JOE KNIGHT CARMEN MATTIA JUDITH McNEELEY JEFF OSSOWSKI JESSICA RAMSAY
Senior Director of Operations Senior Director, Ford Vice President of Chief Financial Officer Senior Director of
Process and Engagement Community Center - Community Engagement Wellness and Nutrition
Southwest Education

CARA RAYNER PATRICK SCHULTE LAWRENCE SEAY JASON SLAUTER KRISTIN SOKUL
Senior Director of Chief Development Facility Director Senior Director of Senior Director of Advancement
Operations and Project Officer Detroit Information Technology Communications, Marketing,
Management and Media/PR

SHERYL STODDARD CINDY WHITEMAN RACHEL WILLIAMS
Vice President of Senior Director of Finance Director of Strategic
Administration Community Impact

Initiatives
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Board of
Directors

Founder
Gene Gonya

Officers

Damali Sahu, Chair
Bodman Law

Sam Bush, Vice Chair
Saga Communications

Sara Gambino, Vice Chair
Deloitte & Touche

Jose Santrich, Vice Chair
Penske Automotive Group

Katherine Scher, Vice Chair
Henry Ford Health, Retired

Vin Nguyen, Treasurer
UHY LLP

Ned Greenberg, Secretary
DataNet Quality Systems,
Retired

Gerald Brisson,
President and CEO
Gleaners Community Food
Bank of Southeastern
Michigan

Directors

Beth Carafo
Catholic Health Initiatives,
Retired

Elgin Cooper
Volkswagen Group of
America, Inc.

Bob Crawford
Blue Cross Blue Shield
of Michigan

Eric Davis
Ford Philanthropy

Victor Green
Kalamazoo Department of
Public Safety

Timothy Ha
First Independence Bank

Cassandra Harvey
Exodus Consulting Group,
LLC

Ryan Hoyle
GOALS Professional Services

Michael Kramer
Dickinson Wright

Jeffrey Lafferty
Huntington Bank

Richard Landgraff
Fifth Third Bank

Mageada Mohamed
U.S. Department of
Veterans Affairs

Laura Reyes Kopack
Mechanical Contractors
Association Detroit

George Rochette
Worldwide Home Healthcare

Peter Rynearson
DTE Energy, Retired

Stephanie Trotter
The Henry Ford

Mary Jane Vogt
Henry Ford Health

Khadija Walker-Fobbs
Oakland County,
Michigan Government




Standing
Committees

Executive Committee

Damali Sahu
Chair

Sam Bush
Vice Chair

Sara Gambino
Vice Chair

Jose Santrich
Vice Chair

Katherine Scher
Vice Chair

Vin Nguyen
Treasurer

Ned Greenberg
Secretary

Gerald Brisson

Ex Officio, Gleaners
President and CEO

Finance Committee
Vin Nguyen

Chair

Paul Glantz
Jeffrey Lafferty
Richard Landgraff
Peter Rynearson
Stephanie Trotter

Audit Committee

Sara Gambino
Chair

Timothy Ha
Shelly Hulgrave

HR Committee

Sam Bush

Chair

Cassandra Harvey
Janet Fava

Development Committee
Jose Santrich

Chair

Krysten Baligian

Beth Cafaro

Elgin Cooper

Michael Kramer
George Rochette
Nina Thekdi

Mary Jane Vogt
Ashley Kemp-Watkins

Gleaners Harvest

Program Committee
Katherine Scher
Chair

Eric Davis

Ryan Hoyle

Joel Kellman
Mageada Mohamed
Khadija Walker-Fobbs

Governance Committee

Ned Greenberg
Chair

Victor Green

Laura Reyes Kopack
Kyle Urek

Bob Crawford
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Gleaners Harvest

Join today!

Make an Impact All Year Long:
Become a Monthly Donor Today!

When you become a Monthly Meals Club member, you're empowering families
throughout Southeast Michigan with access to the nutritious food they need all
year round.
Your monthly commitment enables us to plan ahead, allocate resources wisely,
and meet people where they are—providing the foods they want and need
most. It’s one of the easiest and most powerful ways to make your generosity
go even further.
And what’s a club without a few perks? As a Monthly Meals Club member,
you'll get:

— A signed membership certificate to celebrate your commitment.

— A custom magnet to show your dedication to ending hunger.

— Fewer fundraising emails and mailings.
Best of all, you'll be part of a special group of supporters creating lasting change

in our community. Plus, managing your giving is simple! You can adjust your gift
or view your giving history anytime online.

To sign-up and start marking a difference, visit: gcfb.org/monthly-meals-club

Contact
Alaina Vacha ( a15m0327

Stewardship Specialist g members@gcfh.org
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Gleaners Harvest

You Can Make a Difference!

Team up with Gleaners to provide food and resources for neighbors across Southeast Michigan!
Every $1 you donate helps Gleaners feed a person facing hunger for an entire day.

DONATE

Donate Online
Make a secure online donation today at gcfb.org

Call in a Credit Card or Installment Gift
Reach our Donor Services Team at 855-315-FOQOD

Mail in a Check
Gleaners Community Food Bank of Southeastern Michigan
2131 Beaufait Street | Detroit, Ml 48207-3410

Make a Legacy Gift
Contact Patrick Schulte, CFRE | Chief Development Officer
313-571-0254 | pschulte@gcfb.org

Become a Corporate Partner
Contact Angela Halverson | Director of Community Giving
313-308-0601 | ahalverson@gcfb.org
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We make it easy to host an in-person or virtual food drive!
To learn more, please contact the Community Giving team at

communitygiving@gcfb.org

VOLUNTEER

Volunteers are the heartbeat of everything we do. Join us to help sort and pack food,

assist with special events, and more! Individuals, families, and groups are welcome.

Learn more at gcfb.org/volunteer
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DETROIT HEADQUARTERS
2131 Beaufait Street | Detroit, Ml 48207

LIVINGSTON COUNTY DISTRIBUTION CENTER
5924 Sterling Drive | Howell, M1 48843

SOUTH CAMPUS DISTRIBUTION CENTER
21405 Trolley Industrial Drive | Taylor, Ml 48180

Navigator
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