2025 Annual Report

[

=

LEANERS

J pgl
| A Letter from President & CEQ
A Angela Moloney
| A pg 2
‘s:ﬂ""f Meeting the Moment and
N s Preparing for the Future

pg 4
Fresh! By Gleaners Opens to

Serve Nearby Neighborhoods

Gleaners Harvest e

Il f= | o | I

aawa
L L L 4



1

)
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to achieve a hunger-free community
in Southeast Michigan.

solutions.

— in the dignity of every person in the
community.

— good data enables better decisions.

Volunteer Voices

Racing Toward a Food-Secure
Community

Women's Power Breakfast

2025 Impact Report

2025 Financial Summary
| , Our STRATEGIC PRIORITIES
Strengthening Partnerships and
Deepening Impact Our vision is to end hunger in Southeast Michigan. Gleaners is committed to the following strategic priorities
N e B s e in order to make this vision a reality:

A New Chapter
Behind the Scenes

The Gleaners Legacy Society
Leadership i GLERNERS o2

\ :
Board of Directors YOw—C)
Standing Committees

Become a Monthly Donor Meet People Partner for Foster Optimize Qur Scale Up Solutions
Ways to Make a Difference Where They Are Greater Impact Innovation People Power That Work
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A Letter from the President & CEO

Since joining Gleaners in January 2026, | have had the privilege of engaging
in conversations with our partners, volunteers, staff, donors, and guests.
These moments have highlighted the importance of leading with curiosity,
collaborating with intention, and seeking solutions together.

Success is never the result of any one person, role, or place. When we
collectively seek to understand, we can see our community holds the
answers to the challenges we face. When we actively listen, we uncover
the insights, innovations, and partnerships fueling real change.

The heart of our work is something profoundly human: food is foundational to who we are.
Our memories, stories, and traditions are shaped by meals shared and moments nourished.
Ensuring our neighbors have access to nutritious food is essential to health and economic
stability, and it is central to honoring dignity and respect.

As new challenges emerge in the years ahead, we remain steadfast. Gleaners is and will be
a reliable force for empowerment and resilience, supported by a community that has
consistently chosen hope, compassion, and action.

I am deeply grateful for your trust. Your generosity strengthens our ability to serve our
neighbors with integrity and excellence. It fuels critical work, done with precision, care, and
unwavering commitment, so you can have confidence every dollar entrusted to us is used
wisely and with purpose.

Within these pages, you will see how our region was tested and chose grit and unity. You will
find strategies expanding access to nutritious food, meet partners and supporters who made
extraordinary efforts possible, and discover ways to help advance our shared mission.

Thank you for taking this journey with us and believing in this work. With your partnership,
we move closer to a future of hunger-free communities.

With gratitude,

Ay

Angela Moloney | President & CEO
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Meeting the Moment and Preparing for the Future:
How Gleaners’ Sustainability Plan Keeps Us Ready to Respond

Nearly half a century into Gleaners’ work, we remain focused on our core purpose: feeding people and
nourishing lives. Food banks have long been called to the frontlines when communities and households face
significant and unexpected challenges.

To protect this mission, we're committed to a Sustainability Plan designed to meet today's challenges, while
preparing the organization for a strong future. The plan includes investing reserves into innovation and
consistency, increasing fundraising and volunteer engagement to address resource gaps, and evaluating
expenses regularly.

Starting in January 2025, government-donated food dropped significantly, resulting in 5 million fewer pounds
received in fiscal year 2025 compared to fiscal year 2024. Additionally, SNAP education funding cuts resulted
in the elimination of funding for Gleaners’ nutrition education programming.

A pause of SNAP benefits in fall 2025 shocked Southeast Michigan, complicated by continued low levels of USDA food availability, creating
immediate and difficult trade-offs for families with children, seniors, and veterans. Requests for food assistance surged across emergency food
networks. Relying on decades of experience and guided by our Sustainability Plan, Gleaners rapidly scaled operations, leveraged reserves,

and used state and other donor resources to maintain access to nutritious food for partners and guests.

SNAP Pause Response ——— Resilience in Action: Scaling Operations
S] 3 mi"ion Many will remember the urgency of the COVID-19 pandemic, when food banks rapidly reimagined
- . distribution models to meet an unprecedented demand. With the support of local communities,
additional resources invested food banks responded with urgency and purpose to the demand for food assistance.
— The successful systems launched, continued and improved from that period proved critical in
1_1 mllllon more fall 2025. Drawing on lessons learned, we closely monitored community needs and changes in
pou“ds government support to quickly respond.
o Gleaners added volunteer shifts to increase the volume of food boxes packed and direct-to-guest
of purchased food distributed distributions were enhanced in areas of highest need. Showing how dedicated this community is to
its neighbors, supporters accelerated their contributions and launched food and fund drives.
$2_4 mi"ion As a result, food distributions in November and December 2025 were the second-highest for this

holiday period in Gleaners’ history. No guests to our drive-up distributions were turned away; all
received resources for balanced nutrition. This rapid, large-scale response reflects both careful
planning and the strength of our community partnerships to make it possible.

in economic value added to
Southeast Michigan




Support for Partners: The ‘Holiday Specials’ Program

Throughout the year, Gleaners’ partner agencies
can order available donated food they need or
buy strategically-purchased food items through
Gleaners to help balance the nutrition and variety
available in their pantries, soup kitchens, and
other programs.

When donated food began plummeting in January
] h 2025, Gleaners leveraged its Holiday Specials
Program, allocating organizational reserves to offer purchased food staples at
pennies on the dollar, allowing partner agencies to stretch their budgets.

In October 2025, anticipating imminent SNAP cuts, Gleaners positioned reserves to

begin placing large food orders in preparation to avoid delays. With those resources,

along with state funding and heightened donor support, Gleaners reinstated
Holiday Specials, this time at no cost, for high-demand, purchased food items, like
shelf-stable staples, eggs, chicken, and beef.

Over 1.1 million pounds of additional purchased food moved quickly to partner
agencies through the Holiday Specials Program, supporting the unique needs of
the neighborhoods they serve.

Gleaners Harvest | 3

Looking Forward

Gleaners continues to take
responsible, deliberate steps to
safeguard our ability to work
toward the hunger-free
communities we know are possible.

Even as donated food declines and costs
rise, we remain committed to distributing
consistent levels of nutritious food in
response to community requests for
support. We are planning carefully

today to remain strong and prepared

for the future.

Initiatives like Fresh! by Gleaners are
moving forward, guided by community
feedback and real-time data to strengthen
future service models.

We're working on rebuilding our nutrition
education programming based on lessons
from the past decade and reviewing
expenses to identify efficiencies that
enhance service.

Grounded in our mission and strengthened
by our community, Gleaners will continue
supporting kids, families, seniors, and
veterans across Southeast Michigan with
a focus on long-term impact in planning,
and focused on long-term impact.
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Fresh! By Gleaners Opens to Serve
Nearby Neighborhoods

In 2025, Fresh! by Gleaners officially began serving guests in Macomb and Wayne
counties. This free neighborhood produce and dairy market is designed to make
fresh, nutritious food more accessible for families. Since opening, Fresh! has quickly
become a trusted resource and a powerful example of what's possible when
community input and thoughtful design come together.

Each week, guests have access to an average of 14 or more fresh produce items,
along with milk, a dozen eggs, and a rotating selection of frozen fruits and
vegetables. In the first five months of operation, more than 56,700 pounds of fresh
produce—excluding milk and eggs—were distributed, thanks to close collaboration
across Gleaners' planning, food sourcing, warehouse, and IT teams. Usage trends
and community feedback have shown just how much families value having options
that support busy schedules.

A Flexible Model Built Around Guests

Created to fit into real life, Gleaners first introduced online shopping for curbside or refrigerated locker pick-up before opening the in-market
experience. For curbside pickup, guests can shop online and choose from multiple pickup options within a three-day service window. Thursday
and Friday afternoons and Saturday mornings are the busiest times.

One of the most exciting learnings has been how quickly guests have embraced after-hours refrigerated locker pickup. Many had never used a
locker system before, but feedback shows the process has been easy, intuitive, and empowering—especially for our neighbors who need after-
hours access.

Continuous Improvement Behind the Scenes

As a launch-and-learn pilot, Fresh! has operated with a strong focus on adapting and improving. The team has made thoughtful adjustments
to keep operations efficient and guest-centered, including:

. Setting up back-of-house picking racks to streamline online order fulfillment when in-market operations are taking place.

Using color-coded baskets and time-based organization for curbside orders to help maintain freshness, accuracy, and speed.

Collaborating with local partner agencies to ensure produce overages from weekly deliveries are picked up and used for
families right away.

WHERE OPTIMISM THRIVES



Volunteers Powering the Experience

Fresh! comes to life because of the dedication of
caring volunteers who show up for our community.
To date, volunteers have contributed nearly 2,440
combined volunteer and training hours, with many
supporting multiple roles as needed.

Weekly trainings help volunteers understand the
full Fresh! operation—from stocking and picking
to quality assurance and curbside fulfillment—so
they can see the bigger picture and step in where
help is needed most. Volunteers consistently go
the extra mile to make sure guests receive quality
food, like carefully checking every dozen eggs to
ensure none are cracked.

Building Trust Through Connection

Early learnings have shown that trust and personal connection are key in the experience.
In-person conversations, simple language, and clear expectations have helped guests feel
confident navigating the system and making the most of what Fresh! offers.

Registration does not always mean immediate ordering, so staff and volunteers have focused
on education and relationship-building to help guests understand how and when to use the
service that works best for them.

Planning for the Future

At Fresh! by Gleaners, we're building a community-driven approach to providing fresh food
people want and need—at times and in quantities that work for them. With positive guest
experiences, dedicated volunteers, and strong donor support, Fresh!is already proving to be
a powerful addition to Gleaners’ work to end hunger.

The Gleaners team is committed to continuous improvement, using guest feedback and
daily learnings to refine operations and deepen relationships.

AND HUNGER DIMINISHES

Gleaners Harvest | 5

Fresh! continues to grow as a

place where guests feel welcomed,
supported, and heard. Here's

what some recent Fresh! guests
had to say:

They are super friendly and helpful,
and it's easy to order and pick it up.
They have different items every other
week. Thank you so much—

it helps me out.

ole

All the food was fresh and good.
I couldn't have asked for better
service. The people were very kind.

(1)

The fresh food has been a true
blessing during these uncertain and
stressful economic times. Thank you
all for being the life preserver in this
turbulent sea.
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Meet some of the
partner agencies
that are making a
difference across
our communities.

To learn more about
Gleaners’ Partner Agencies,
scan the QR code or visit

gcfb.org/
pantry-partners

Gleaners’ Partner Agency Network:
Cornerstones of Community

Gleaners’ Partner Agency Network is made up of hundreds of
community partners, including shelters, soup kitchens, and

food pantries, who host their own programs serving the needs

of their unique communities. Together, these partners provide
meals and groceries—like fresh produce, lean proteins, and milk—
directly to neighbors experiencing food insecurity.

“Our partner agencies are on the front lines, distributing more than
70% of the food we provide each year,” said Mollie Allard, Gleaners'
agency relations manager. “We could have a warehouse full of the
highest-quality food, but without our partners, we wouldn't be able
to make sure it fills families’ tables.”

When a USDA funding freeze led to a sudden increase in demand for
X food assistance in March 2025, the community responded quickly.

“It's really a testament to the hard work our partners have been doing for decades,” Allard said. “Many

extended their hours, accepted more appointments, and increased the amount of food they distributed.”

During the government shutdown in October and November 2025, some sites—Ilike Fish and Loaves Food
Pantry—saw demand increase by as much as 300%. Fish and Loaves CEO Stephanie McNees said the
community response helped sustain her team during an otherwise chaotic time.

By making thoughtful use of their own resources and food available through Gleaners’ Holiday Specials
Program (see page 3), some partners doubled or even tripled the amount of food they typically offer
their communities.

“An unexpected outcome of these disruptions,” Allard said, “was the opportunity for our partners to really
shine—reinforcing that they are trusted, dependable resources where neighbors can find food

with dignity and compassion.”
“It was a whirlwind. But it was incredible to see how many people stepped up
to help meet the demand. Fall is already a busy season, yet our phone rang off

the hook with people wanting to volunteer or host food drives.”

Stephanie McNees | CEO Fish and Loaves Food Pantry




Volunteer Voices

Every box packed, every bag
filled, and every distribution
made possible at Gleaners
starts with volunteers.

In fiscal year 2025, more than 10,000
community members gave their time and
energy to help make fresh, nutritious
food more accessible for families across
Southeast Michigan.

Their dedication allows us to serve more
neighbors, strengthen our partnerships,
and create welcoming, dignified
experiences for every guest.

Volunteers tell us that their time at
Gleaners gives them a sense of purpose,
connection, and hope.

To read more and learn how to
volunteer, scan the QR code or visit

gcfb.org/volunteer

| oA NET )
o Mary Pat
I love Gleaners. | love what they do—
taking things that maybe weren't going
to get used and giving them to people
who could really use the food. It’s been

my joy to bring students from Divine
Child here for 16 years.

» Patti Leonad .

I don’t think anyone should have to go
hungry. I've always felt very strongly
about it. So as soon as | retired, | was
like ‘yeah, we’re volunteering.” | brought
my husband in and that’s what keeps
us going! That we're actually making

a difference.

Gleaners Harvest 1

. Dave Catélﬁi

Two things keep me coming back:

Number one is the opportunity to give back.
Food insecurity is a huge global issue and
so whatever | can do to help with that,

| feel good about. The second thing is just
the regular volunteers, the Gleaners people,
and the groups that come in.

I love helping people and want to be able

to give back in my spare time. Before
volunteering here, | had no clue of the

actual numbers of people who are hungry

in our communities. In a single day, we could
pack thousands of meal kits. It just makes
me feel good to know I’'m helping people out.
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Racing Toward a Food-Secure Community

When you walk through the doors of
Shared Harvest Pantry, Gleaners' client
choice pantry in Livingston County, the
sense of community is immediate. That
welcoming feeling comes from dedicated
volunteers who make sure every guest
feels seen and respected.

Volunteers brought that same dedicated
spirit to help launch the first-ever Hunger
Free Summer 5K, held in June 2025 at
Freedom River in Brighton. More than 200
participants registered to run or walk,
helping raise the equivalent of more than
180,000 meals. The energy was palpable as
participants laced up their shoes, gathered
at the starting line, and set off toward a
food-secure community, cheered on by a
lively crowd of spectators.

The Hunger Free Summer 5K was a reflection of Gleaners’ commitment to creating collaborative
solutions to complex problems and optimizing our people power to drive positive change.

The resulting impact wasn't the effort of a single step, but thousands taken together—each
volunteer, partner, and supporter moving in the same direction toward a hunger-free community.

“The support from this community was incredible. Seeing so many people
come out—volunteers, families, local partners—all rallying together was

really special. We're so grateful for everyone who showed up and helped
make this event such a success.”

Katie Choate | Senior Director of Community Engagement in Livingston County

GLEANERS

HUNGER FREE
SUMMER =

LIWINGSTON COUNTY SK

Join us for the 2nd
Annual Hunger Free
Summer 5K!

Kids, families, groups, and individuals
are all invited to run or walk!

Saturday, June 20, 2026

Freedom River
6716 Winans Lake Road
Brighton, M1 48116

To learn more, scan the QR code
or visit:

gcfb.org/hfs-5k




The 32nd Annual Women’s Power Breakfast
Celebrates Community and Impact

The 2025 event featured an engaging presentation
highlighting Gleaners’ partner agencies, as
Stephanie McNees, CEO of Fish and Loaves,
emceed four inspiring stories from women

leaders in the network. The audience learned
about progress at Fresh! by Gleaners, and former
President and CEO Gerry Brisson illustrated the
many challenges our neighbors facing hunger
"juggle" every day, complete with a demonstration
from a professional juggler.

Thanks to the generosity of attendees and
sponsors, the event raised nearly $340,000,
supporting access to nutritious food for more
than 1 million children and families throughout
Southeast Michigan.

Together, we
celebrated the
power of community
and the impact we
can make when

we come together
to help our
neighbors thrive.

Special thanks to our Presenting Sponsor @ PNCBANK

With additional support from
Delta Air Lines | Kroger Zero Hunger Zero Waste Foundation | Robert A. Bosch LLC | TNG Worldwide

Gleaners Harvest

WEDNESDAY | MAY6 | 2026
8-10 AM | The Icon | Detroit

womenspowerbreakfast.org

9
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1,077,097 Wl

Households

i Reached 320
47454072 NI te~"t  Partner Agencies

Pounds of Food Distributed

10,224 Volunteers
15,002,583 | 843,808 _
Pounds of Gal_lons_of - 600+ In-Person and
Fresh Produce Fluid Milk Virtual Food Drives Held
Distributed Distributed

51,216 Volunteer Hours Completed

Your support helped us provide tremendous support for our community! 2 0 25
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2025 Financial Summary’.........c.. .

Understand how your support creates a hunger-free community.

REVENUE FY2025 AMOUNT

Vegetables Donated FOOd .....ccveireninenicerceeeene $63,864,966
. Cash DONALIONS w...revevveveeeeeeeeessssssssssssnnns 18,583,891

Grants, United Way and Other ................. 2,414,348

. Purchased Food Reimbursements ........... 5,431,293

39,545,060 . Agency Shared Maintenance ........ccccceeeeuees 818,133
Investment Income, Net .........ccccoeviiniennen. 1,343,336

Meals Total FY25

Gain on Sale of Property and Equipment .....942,548

Other REVENUE .....cocvvevieieecieceeeecee e 786,991
M1 0|8|,334§ TOTAL REVENUE ..................... $94,185,506
I

cdis Fer Ly EXPENSES
760,481 . Donated FOOU .......oovvverenrenreereerieenene, $64,180,072
Meals Per Week Purchased FOOM ........mmmmvrermrereresssssssscnee 8,421,733
Programs and Outreach .......cccoccevvvvenieennen. 11,949,954
3’295’421 FUND RAISING wovveveveeiiieieeeeereeeee e 4,306,731
Meals Per Month B AdMiniStration ..o 3,069,095
TOTAL EXPENSES ................... $91,927,585
Change in Net ASSELS for the YBar ...........eceemssecsseesssssssesssssnns $2,257921
Net Assets, Beginning 0f YBar .........erecssssmssssssessssssssssssssssnns $51,837,016
NET ASSETS, END OF YEAR ... $54,094,937

. . . 92%
Percentage Efficiency Rate for Feeding Hungry Neighbors..............
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Strengthening Partnerships and Deepening Impact

Gleaners’ Strategic Philanthropy and Community Giving team builds strong, connected relationships with corporate partners by inviting their
team members to volunteer, host food drives, and see firsthand how their support makes a meaningful difference. In fiscal year 2025, more
than 530 companies and organizations joined Gleaners in our mission to end hunger in Southeast Michigan. Among them, two companies truly
leaned in, deepening their engagement and commitment to building a hunger-free community: Rocket Mortgage and Corewell Health.

Rocket Mortgage Puts Partnership into Action

Rocket Mortgage has shown what it looks like to engage at every level. From volunteering in our

warehouse to hosting virtual and in-person food drives, their team members have demonstrated a
strong commitment to supporting neighbors across our community. That commitment was further
strengthened by a $50,000 unrestricted gift from the Gilbert Family Foundation in December 2025.

2,220 volunteer hours . $171,304 raised = 594,270 meals

contributed by nearly 900 volunteers : through Virtual Food Drives

By investing time, talent and resources, Rocket Mortgage continues to model how corporate
engagement can create meaningful, measurable impact.

Corewell Health Responds to Community Needs

Corewell Health has gone above and beyond in its support of Gleaners. In addition to volunteering
and engaging through food drives, Corewell Health provided a $50,000 unrestricted gift in December
2025 in recognition of Gleaners' response to the SNAP pause and our ongoing commitment to
meeting increased demand for food assistance. Their support also includes sponsorship of the
Women's Power Breakfast and other recent donations to Gleaners that work to improve food access
across Southeast Michigan.

221 volunteer hours : 944 pounds of food = 107,947 meals

contributed by 90 volunteers : collected through Physical Food Drives

Bringing Engagement Full Circle

When employees volunteer in our warehouse or host a food drive, they connect more deeply to the mission. That connection often inspires
continued support and encourages others to get involved. We're grateful for the partners who have stood with us for years, and for those who
are stepping forward in new ways. Together, we're building relationships that strengthen our community and help make sure neighbors across
Southeast Michigan have access to the food they need.



Nutrltlon Educatlon A New Chapter

Over the past decade, Gleaners’ Nutrition
Education program has grown from

a single class into a statewide model,
expanding from Cooking Matters into a
diverse set of offerings including Food
Smarts, the Nutrition Pantry Program,
SNAP Outreach, garden-based education,
and digital learning.

The program reached more than 700,000
households, helping youth and adults
build confidence in the kitchen, strengthen
healthy habits, and gain practical tools

to support their well-being. This growth

- reflects the commitment of an incredible
team, along with volunteers, interns, and partners who built a program rooted in
dignity, trust, and impact.

Gleaners' fiscal year 2025 brought significant change, as the conclusion of SNAP-

Ed funding required us to begin a new chapter for the program. While the Nutrition
Education team has had to pivot, dedicated team members continue to provide key
resources. Cooking Matters classes and Healthy Ways recipes remain available,
offering practical, budget-friendly guidance for everyday meals.

Gleaners is beginning a thoughtful rebuilding process with deep gratitude for the
team members who shaped this program and optimism for what's ahead. Guided by
community needs, strong partnerships, and new opportunities for support, we are
committed to carrying this legacy forward and creating new ways to support
healthier lives.

Healthy Ways

This delicious recipe for spinach and bean quesadillas is one of many
the Gleaners Nutrition Education team provides to guests and
students. Healthy Ways recipes empower neighbors to make nutritious
meals using low-cost ingredients and foods often available at food
pantries and distributions.

Gleaners Harvest | 13

Make It A Meal!

Bean and Spinach Quesadillas

Ingredients

2 thsp oil

1 (15-0z.) can beans, drained & rinsed

1 (14-0z.) can spinach, drained

1 tsp garlic powder

1 tsp chili powder (optional)

1/2 tsp cumin (optional)

4 (10-inch) whole wheat flour tortillas

8 ounces low-fat cheddar cheese, shredded

Directions

Heat oil in a large skillet over medium heat.

Add spinach, beans, garlic powder, chili powder,
and cumin. Sauté for 3-5 minutes, until mixture is
heated through.

Place spinach and bean mixture over 1/2 of each
tortilla. Top with cheese and fold tortillas over,
pressing lightly with a spatula to flatten.

Spray pan with cooking spray or coat with oil
and heat over medium heat. When hot, place
quesadillas in skillet one at a time; cook on each
side until golden brown and cheese is melted.

Cut each quesadilla in half and serve.



Gleaners Harvest

filFAneor | GLEANERS




Gleaners Voices:
Meet Janae P.

For Janae and her family, Gleaners offers relief
when rising costs and limited resources make
feeding a full household especially challenging.

“l cook often for a big family, so | use everything
we receive,” Janae said. When there’s extra, she
makes sure it doesn’t go to waste by passing food
along to neighbors without transportation or
access to distributions.

More than just the food, Janae says it’s the
volunteers who keep her coming back. “They
make me feel like I'm a paying customer at a
grocery store,” she said. “That’s big for me.”
For someone who knows how vulnerable it can
feel to ask for help, that sense of dignity makes
all the difference.

What stands out most to Janae is how smoothly
Gleaners distributions run—from on-time drivers
to quick-moving lines and consistent access to
fresh food, including meat. Those details, she
said, may seem small, but they have a huge
impact on families already carrying a lot. “The
way we're treated makes us feel comfortable

and secure,” she shared. Grateful for the support
Gleaners provides across Detroit and surrounding
communities, Janae describes herself simply

as “very satisfied—bellies included.”

Gleaners Harvest | 15

The Gleaners Legacy Society

Gleaners is grateful for the more than 45,000 supporters who
joined us in our mission over the past year. Below, we recognize the
members of our Legacy Society with special appreciation.

Established in 2018, the Gleaners Legacy Society honors our dedicated
donors who have elected to support Gleaners in their estate giving.

Michael and Adele Acheson
Evelyn R. Barrack
William and Elizabeth Berlin

Community Foundation for
Southeast Michigan

Donna M. England
Gene and Judy Gonya
Jack Krasula

Linda Leddick

Dana Locniskar and
Christine Beck

Ruth Ellen Mayhall
Karen Mazo
Eugene and Lois Miller

The Coleman and Shirley A. Mopper
Fund for Children

Gene Gonya
1977 - 1998

Richard A. Loewenstein
1998 - 2002

Agostinho A. Fernandes, Jr.
2002 - 2008

Presidents of Gleaners

Carol Morton and David Robinson
Jeff Murri

Irving and Barbara Nusbaum
Roger Olson and Lela Wadlin

Charles F. Otis and
Dr. Jeffrey L. Reider

Harold and Kay Peplau

Dulcie and Norman Rosenfeld
Donald and Edith Slotkin
Mary Stange

The Taste of the NFL

Barbara Thomas

Wayne and Joan Webber

Toni Wisne Sabina

Walter and Donna Young

W. DeWayne Wells
2008 - 2013

Gerald F. Brisson
2013 - 2025

Angela Moloney
Current
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JEFFREY BANDY JULIE BEAMER
Controller Chief Operating Officer

KRISTA CIERPIAL NICOLE FEINBERG
Senior Director of Senior Director of
Human Resources Advancement - Strategic

Philanthropy

Leadership Experience Commitment Solutions

DR. JULIE BEDFORD PAUL BISSA KATIE CHOATE
Senior Director of Director of Grants Senior Director of
School Partnerships Community Engagement -

Livingston County

KAILEY FULTON JUSTIN GRUBER ANGELA HALVERSON
Director of Marketing Senior Director of Data Director of
and Brand and Strategic Analytics Community Giving

JOHN KASTLER JUSTIN KIMPSON JOE KNIGHT
Senior Director of Senior Director Senior Director of Operations
Benchmarking and Ford Community Center - Process and Engagement

Performance Reporting East
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CARMEN MATTIA JUDITH McNEELEY ANGELA MOLONEY JESSICA RAMSAY CARA RAYNER
Senior Director, Ford Vice President of President and CEO Senior Director of Senior Director of
Community Center - Community Engagement Wellness and Nutrition Operations and Project

Southwest Education Management

PATRICK SCHULTE LAWRENCE SEAY JASON SLAUTER KRISTIN SOKUL SHERYL STODDARD
Chief Development Facility Director Senior Director of Senior Director of Advancement Vice President of
Officer Detroit Information Technology =~ Communications, Marketing, Administration

and Media/PR

CINDY WHITEMAN MARIA WILLIAMS RACHEL WILLIAMS
Senior Director of Finance Director of Director of Strategic
Food Sourcing Community Impact

Initiatives
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Board of Directors

St W

2131 BEAUFAIT, DETROIT, MICHIGAN 48207

Founder
Gene Gonya

Officers

Damali Sahu
Chair
Bodman Law

Sara Gambino
Vice Chair
Deloitte & Touche

Rick Hampson
Vice Chair
Old National Bank

Cassandra
'Sandy' Harvey
Vice Chair
Exodus Consulting
Group, LLC

Jose Santrich

Vice Chair

Penske Automotive
Group

Katherine Scher
Vice Chair

Henry Ford Health,
Retired

Vin Nguyen
Treasurer
UHY LLP

Ned Greenberg,
Secretary

DataNet Quality
Systems, Retired

Angela Moloney
President and CEO
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Gleaners Harvest

MONTHLY MEALS CLUB
V
Join today!

Make an Impact All Year Long:
Become a Monthly Donor Today!

When you become a monthly donor, you automatically join the Monthly
Meals Club, a community of over 1,800 donors who share your commitment
to solving hunger in Southeast Michigan. With a monthly donation of any
amount, you can feel confident knowing you are making a sustainable and
meaningful impact for our neighbors facing hunger.

Your monthly support helps Gleaners plan ahead and allocate
resources wisely as we evolve, meeting people where they are—
providing the foods our neighbors want and need most.

In 2025 alone, the donations from our Monthly Meals Club members
provided over 2 million pounds of food! You can feel proud knowing you're
part of a powerful group creating lasting change in our communities.

To sign up and start making a difference, scan the
QR code or visit:

gcfb.org/monthly-meals-club

Contact Alaina Vacha | Stewardship Specialist

( 313-5711-0321 = members@gcfh.org
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Gleaners Harvest

You Can Make a Difference!

Team up with Gleaners to provide food and resources for neighbors across Southeast Michigan!
Every $1 you donate helps Gleaners feed a person facing hunger for an entire day.

DONATE

Donate Online
Make a secure online donation today at gcfb.org

Call in a Credit Card or Installment Gift
Reach our Donor Services Team at 855-315-FOQOD

Mail in a Check
Gleaners Community Food Bank of Southeastern Michigan
21405 Trolley Industrial Drive | Taylor, MI 48180

Make a Legacy Gift
Contact Patrick Schulte, CFRE | Chief Development Officer
313-571-0254 | legacy@gcfb.org

Become a Corporate Partner
Contact Angela Halverson | Director of Community Giving
313-308-0601 | giving@gcfb.org
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We make it easy to host an in-person or virtual food drive!
To learn more, please contact the Community Giving team at

communitygiving@gcfb.org

VOLUNTEER

Volunteers are the heartbeat of everything we do. Join us to help sort and pack food,
assist with special events, and more! Individuals, families, and groups are welcome.

Learn more at gcfb.org/volunteer



SOUTH

21405 Trolley Industrial Drive | Taylor, Ml 48180
LIVINGSTON

5924 Sterling Drive | Howell, M1 48843

DETROIT

2131 Beaufait Street | Detroit, Ml 48207

GLEANERS

1-866-GLEANER (453-2637)
www.gcfb.org
facebook.com/gleanersfan

instagram.com/gleanersfoodbank

linkedin.com/company/gleaners
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x.com/gleaners

SCAN HERE TO SIGN UP FOR
OUR MONTHLY eNEWS!
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